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This study was underteken to investigate varlons sourees of
supplies of waool merketing channele wnd malpractices eto. &t
various stages in wool marketing, To collect the neceasary tnfor-
matioh, sppropriste number of farmers, Nomadie 'oeds,”’ <'ba.
oparies’’, commission agents, wholesalers and prooegsors were inte-
rviewed. Rate of growth of popuistion of sheep averaged at 8.49
percent per annum, Annnal production of wool was estimated at
46.2 thoveand tonnes daring 1981-82. Marketing margine of the

teiddlemen were quite high, The proft mergin of the wholesalers
was the highest, '

INTRODUCTION

Live-tock is an important subsector of the agriculturs sector, which is
the backbooe of the economy of Pakistan. Livestock subsector not only provis

des proteing but alsc supplies some raw meterials,wool being the mast important
of thess. Wool and Woolen Carpets fetched 2203 million ropees from exports
{7.8 percent of the totsl exports of Pakistan)during 1080.81. (Govt- of Pakistan,
1981}, Pakisten oeoupies 13th position smongst the sheep produciag sountries:
Uptil 1978, there were 26.46 milliot heada of sheep. Punjab and Baluchistan
had 4297 and 27% of the total population of sheep respectively; the populaticn
hea been increasing at 8.432) annually., Wool produstion was estimated st
46 21 thousand tonnes during 1981-82.

There ia wide scope for the improvement in the quality of wool through
efficiont management, olipping, marketing, handling and storsgs. This study
was condileted to investigate various aources of wool enpplies, marketing chagpa.
ols nnd malpractioss eto., st verious lavels of marketing.

MATERIALS AND METHODSA

Bargodha Division (Erstwhile} waa selected for pressnt study beoauss it
wae pbot only an important source of wool supplies hut eould also fulft sl] the



cequiraments of the atudy, Four Union €ouncila wers selected, cne from each
distriet of the Division, For detailed investigation, two villages with Iarger
sheep populations were aelested from each Union Counpil, Then, from each
villags one stsbla wool preducer and two nomadic herdsmen from within the
district were randomly shosen.

Oune major wool markst was selected from each diatrict, Two becparies,
4 commission sgenty and 2 wholesnlars were chosen from each selestsd warket,
Twn wool procesaing {actoriss located at Lahors wers selected for the study.
The dats wers collected by persons! interview method.

RESULTS AND DIRCUSSION

The results revealed that formera owned 88,572/ shoap and 13.43% poata,

These figures for Odes (nomades) were $7.3% and, 2.7%; respectively. Total woo]
produced ia given in Tubles 1 end 2,

Table 1: Sheep popuistion and weol production in Sargodhy Division Divigion,

{ Eratwhile),
District Sheep population Waol Production
during 1976.* 19771978 »»
{Ios.} {Eg)
" Misnwali, 648,157 T 616,000

Bargodha, 452,494 648,000
Jhang, 452,108 648,000
Faisalahad. 305,307 436,000

Tutsl 1,854,178 2,844,000

Source : *] Livestock Census 1878, Government of Pakistan.
¥*} Agricoliursl SBtetistios of Pakistan, 1980,

Thers are two shearing aensons namely spring and sutumn, Wool guali.
ty of apring shearing scason was superior but the waal pronuction waw Q. 24
kg rer animal lower thon the automn shearing season.

Marketing of Wool :

Buses wers used to transport wool from produstion aress to the markets,
Pricee of wool ranged from Ra. 7. to 10/- snd Re. 5/« to Ra, 7/- per snimai
during epring and antumn sheering season reepectively, Wool marketing is m
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seasonel business and January and Februsry ere the alack months. Qut of the
total woo! marketed each vear, spring season wool conatituted 587, and the
roat came from autimn eesacn.

In woo! marketing three intermeodiaries were involved :
i) Itinerant tradecs/village Beoparios (village dealer)
if) Commingion agenta,
iii) Wholesalera,

I) Itinerant Trader{Village Beopars

This intermediary purchased 519 of the wool from farmers and 4997 from
the seds at the rate of Ba, 213 and 219 per 40 kg from farmers ond oads, reapsc-
tively. About 7853 of the village becparies brought peeleaned wool to the
market and sold to wholesalera st the rate of Re. 380.9 per 40 kg and esrned
Ee. 53.8 and Ra, 35 por 40 kg as merketing wargin and net profit respestively.
11y Cgmmission Agent .

The commission agsnt chargad normally 7-8 percent commiesion om the
sale of wool. 53% of the total wool marketed was supplied by the nomadic
oeds and reet of the 4757 was suppliad by the farmers, Nomadiec ceds wers the
tegular euppliers of wool and got higher prices than the farmers. Deductiug
all 1he costa ineurred from his Ra. 19/- per 40 kg commission fee, the commission
agent entned Re. 17 per 40 ki ae profit [Table §).

Table 3: ool production by the biwo categorizs of produters.

Classiflcation Wool Production (kg.) Bhere percentage
Farmers, 302,75 2408
Oade, 114450 756,02

Tahbls 3: Markeling margin, cost and net profit of varipns infermediories in the
markeling of weol during 19582, (Rs. £0 kg-1),

Apencics, Hale Frice Purchese Marketing Cost: Not
Price, Margin, Incurred Profit,
“Villogs beopari.  269.9 216.1 83.8 187 w1
Commission Agent, 280.0 241.0 19.00 2.0 17.1
Wholesaler, 36(.8 2684 g2.2 48.7 43 .5

III} Wholesaler :
In Jhang market, wholesalirs also acted a5 commission sgonts, especially
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during peak business season, In other districts they did only wholesslling,
Whaolesalers got supplies from the beopsries, nomadic, oede and eommimion
agente st the rate of Ra, 265.4 per 40kg and sold at the catn of Be. 850 per 40kg,

Marketing mergin, cost incurred sod pest profit aversged at Re, 92.2
48.7 and 43.5 per 40 kg of wool, respeotively, Clsaning and grading wers doos
by the wholesalers, Yorn manufapturing factories, woolen mills, wool merchants

ts and exporters bought wool frar the wholasalers.

About 62,2% of the tots] produce was #cld to the propessors and the
remaining 27,8 peroent to the wholeaalers at Karaochi wha exported it, For the
supply of axport guality wuol the wholesajers wore given a quality premium in
the form of higher prices at the rate of Re. 16 per 40 kg.

TV} Processor

The waol from wholesalers was carrisd to the procsssors, where sooring
{hoiling and washiog) was donme. Whole of the supply wan sald by the whals-
#slers st the rate of Ba, 346 per 40 kg on 100% apot payment bania, The solone-
ing, d¥ing and threading was done by the processing mgenciea, Tho threads were
sold out to the carpet manufasturers and cottage industries. Boms processing
agenoies bad their own earpet mannfacturing units in their factory premises

(Table 3).
CONCLUSION

‘The marketing channel, though is not lengthy but the marketing marging
of ths market intormasdiaries aro quite high. Efficienoy in the markeoting eys-
tem could e ereated by providing more competition, through an organization
like ‘wool marketing Board®. More competiticn will ensbla to reduae tha
marketing margins, Edusation to the shepherads wbout rearing of good bresds
and mywketing of wool, if imparted theough tha extension servics, will help to
increasn producer’a shars in the consumer’s rapes,
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